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Session Four – On Social Media
Facilitator:

Andrew VanderPloeg
Vice-President, Communications

Bark Communications
Andrew VanderPloeg joined Bark Communications in 2004 when the company was primarily a web development and technology service provider. He quickly established himself as a strong communicator and in turn, an effective project manager for a number of significant web development initiatives for ministry-based organizations across North America and into Europe.

As the firm has grown into a full-service advertising agency servicing firms such as, Maple Leaf Sports and Entertainment, Dietitians of Canada and Bayer ES, Andrew has also broadened his scope of responsibility spends much of his time advising both ministry and corporate clients on brand development. In this latest role, Andrew's experience and communication skills have been leveraged to research, strategize, execute and measure the adjustment of existing brands with significant recognition in their market, as well as to develop nascent brands at the earliest stages. Organizations such as: Southwestern Baptist Theological Seminary (US), Ontario Pioneer Camps (CAN), and Premier Media Group (UK) have entrusted Andrew with the management of major technology initiatives and/or rebranding and advertising efforts. Andrew is also heavily involved in overseeing the communications for Radiant itself and is a frequent contributor to the corporate blog that reaches an audience of approximately 42,000 Twitter and Facebook followers.

A highlight of Andrew's career has been the ongoing relationship with CAM International and their rebranding to Camino Global. After initial success in 2006 with the development of website for CAM International that subsequently garnered recognition from the International Academy of Digital Arts and Sciences, Andrew and the team at Radiant were called upon to assist the ministry with their rebranding to Camino Global in 2012. This rebrand reflected the growth for the ministry to expand its reach beyond its historic area of focus (Central America), to a global ministry reach. This kind of work connects the strong passion that Andrew has for the expansion of the gospel worldwide with his experience in developing effective brand-centric communications.

Andrew is a graduate of Fanshawe College and to this day maintains a strong connection with the college through the Larry Myny Mentorship Program, building into Business Communication students and providing them with a view of day-to-day business communications and brand development.

Andrew lives in London, Ontario with his wife Lauren and their hopefully slimming cat, Tawny. He also fills his time pursuing his passion for music as a bandleader and vocalist at West London Alliance church.
